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New Cache Irrigating Company System


Presenter
Presentation Notes
Area of approximately 32,000 acres and 330 shareholders immediately north of Greeley, one of the fastest growing urban centers in Colorado  Currently only about 15% municipal owned.
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Municipal/Industrial Water Gap



North Platte 3
Yampa/White/Green Basin Basin South Platte Basin

sl S ‘180,000 acres (22%) to
| 28,000 acres (24%) 267.000-acres (32%)

E__r 14,000 acres (12%)
18,000 acres (15%) to
66,000 acres (53%) Colorado Basin
Republican Basin

51,000 acres (19%) to l 109,000 acres (20%)
77,000 acres (29%)

A

Causes of Irrigation Agriculture Losses — South Platte

eUrbanization
eRecruitment
ePlanned Municipal and Industrial Water Transfers

eUnknown Water Transfers

Statewide Total:
500,000 to 700,000 acres
(15 to 20%)
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m SWSIl Urbanization = BIP (1976 to 2010 Historical Trends)

SWSI Dry-Up Attributed to Other Factors




' Increases in Sprinkler and TN
..Conveyance Efficiency = o
*26-51% Loss of Wetlands i q‘
= %

*-$5,647/ha economic value -
3 (Smith, 2012) ':}iy
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Presenter
Presentation Notes
Wetlands attract DU to the area.  A study conducted on the Poudre River found that increases in efficiency from sprinklers and conveyance result in 26-51% loss of wetlands.  What would the complete transfer of water equate to?



Water Marketing Strategy

* Bureau of Reclamation Water Smart Grant
* Colorado Water Conservation Board ATM Grant

* GOAL —Wet Water Trade Agreement

* Develop a legal framework for the efficient
voluntary transfer of water through non-diversion
agreements, dry-year options, and groundwater
recharge, etc.

* Qutreach, Education, and Partnership Building



Jumping Hurdles

* Certainty: acquisition provides a better guarantee to service new demands
* Develop long-term contracts
* Write contracts to provide certainty
* Analyze the source of supply

* Cost: long-term leases are more expensive than just buying water
* Depends on escalation and discount rates
* Depends on negotiated terms T -
* Poudre Basin is experiencing rapid price escalation ! il |

» Dedication Pattern: dedicated supply for each new tap
* Portfolio approach to supply
* How can non-traditional supplies improve portfolio
* Cashinlieu policies




Why the New Cache Works

« Shareholder & Ditch Company Interest
* Significant % of interested shares RN w i YU O
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* Management interest g1
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1. Upstream Exchange
2. Downstream Transfer
3. Non-Potable Supply
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 Multiple Transfers & End Users
« Seemap 2
»  Demand extends to South Denver

e Large Company & Water Supply
* Scale is sufficient to explore options
* 58000 AF and 32,000 acres

» Diverse Water Rights & Supply
* New Cache la Poudre Irrigating Co.
* Cache la Poudre Reservoir Co.
* Lower Poudre Augmentation Co.

* Precedence
* 6 existing change cases
* Existing water lease agreements

* Grant Funding to Secure Agreement




New Cache |la Poudre Water Marketing Strategy

Dale Trowbridge, Manager Greg Kernohan, Director
New Cache Irrigating Co. Ducks Unlimited
970-352-0222 970-481-7793
Brett Bovee, Director Dan Brown, Attorney
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